
 

 

Code of Practice for the Marketing of Complementary Medicines and Healthfood Products 

Substantial Changes 

 Section of Marketing of CHPs to Healthcare Professionals  

 Section on Marketing & Supply of Practitioner-only Products 

 Section on Sanctions and Enforcement Action  

 Clauses in relation to Publishing of Complaints (12.7)  

 Section on Monitoring of Advertising Materials  
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